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Executive Summary

Key Findings

Data and analytics leaders have been 
some of the few ‘winners’ since 

COVID-19 turned life upside down for people 
across the globe.

Those in sectors the pandemic has hit 
hardest have had to make tough decisions 
in 2020. But this representative survey of 
80 European data and analytics leaders 
reveals several silver linings for data-focused 
executives.

Inside, you’ll see how many organisations 
are fast-tracking data and analytics projects to 
ensure they can drive efficiencies and meet 
customer expectations in the era of remote 
working and social distancing.

You’ll also discover the top challenges data 
and analytics leaders are grappling with as 
they update their strategies to ‘do more with 
less’ and prepare for the months ahead.

What’s more, we’ll outline how Europe’s top 
data and analytics executives are adapting 
their leadership styles to ensure their teams 
deliver the best results in today’s challenging 
business environment.

With expert commentary from speakers and 
attendees at this year’s Data & Analytics: Live 
Europe digital event, this exclusive report 
paints a unique picture of the state of data 
and analytics in Europe today. ■

60% 
say demand for data in their 
organisation has risen because  
of COVID-19

45% 
say ensuring staff health  
and wellbeing is one of the  
greatest challenges they’re  
facing today

59% 
are providing their company 
leadership with analytics  and  
reports on the impact of COVID-19

41% 
expect their departments’  
budgets to decrease in the  
coming months
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https://data-analytics-live-eu.coriniumintelligence.com/
https://data-analytics-live-eu.coriniumintelligence.com/
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This representative survey of 80  
European data and analytics leaders  

was conducted between April and 
 July 2020. 

These results were then combined with a 
further 106 responses from a global survey 
of data and analytics leaders Corinium has 
polled since the start of the year. 

This enabled us to draw conclusions about 
how attitudes and responses to COVID-19 are 
changing over time.

We then supplemented these findings with 
exclusive commentary from eight of Europe’s 
top data and analytics leaders to build up 
a detailed picture of the specific ways data 
and analytics teams are responding to the 
pandemic. ■
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A New Wave of COVID-19 
Challenges for Data and 
Analytics Leaders
As the pandemic’s 
impact on European 
businesses becomes 
clearer, the region’s 
data and analytics 
leaders are updating 
their strategies to meet 
new challenges

Uncertainty’ was the prevailing 
emotion in the data and analytics 

community when Europe first entered 
lockdown to stem the spread of COVID-19.

As with any ‘black swan’ event, 
the situation was a sudden shock to 
the system, and no one quite knew 
what would happen next. But as the 
pandemic’s impact on different industry 
sectors becomes clearer, data and 
analytics leaders are starting to look to 
the future again.

Since the pandemic began, we’ve 
polled 186 data and analytics leaders 
from across the globe. Up to May 31, 40% 
said they were ‘ambivalent’ about the 
outlook for their industry. But that figure 
drops to 19% for respondents who took 
our survey after June 1.

“There was this almost irrational fear 
in the beginning,” says Wendy Gilbert, 
Director, Global Data and BI Products at 
travel company Expedia Group. “Work 
was, to some extent, the least of your 
problems. What you wanted to make sure 
is that you still had food on the table.”

“Now, it’s more focused on the 
recovery,” she continues. “It’s focused on 
what really matters to our partners.”

Initial COVID-19 Disruption 
Starting to Ease
In the immediate aftermath of the 
COVID-19 lockdown, executives needed 
timely insights to inform their decisions 
as they attempted to chart the best path 
forwards for their organisations.

As a result, many data and analytics 
leaders found they had to adapt the 
reports and dashboards they were 
creating at breakneck speed to meet 
these new business demands. 

“We had to be so much more reactive,” 
Gilbert recalls. “We used to plan quarterly. 
Then, when COVID-19 hit, that went to 
daily planning. Then, from daily, we went 
to weekly and then to monthly, and we’re 
starting to get back into a quarterly cycle.”

“In the best of times ‘cancels’ are not a 
huge part of our business,” she continues. 
“With COVID-19, of course, cancels were 
significant and we had to focus much 
more effort there than we were used to.”

Six months into the pandemic, this initial 
disruption is starting to pass, and data 
and analytics executives are starting to 
think more about the future.

Before July 1, 76% of our survey 
respondents said the pandemic was 
disrupting their business, with 46% 
describing that disruption as ‘major’. Just 
30% of respondents have reported major 
COVID-19 disruption in their organisations 
since then.

At the same time, data and analytics 
leaders are now almost twice as likely 
to report that business is booming. A full 
24% of post-July 1 survey respondents 

say that COVID-19 has resulted in a 
boost to business for their organisations.

Sectors such as the airline, hospitality 
and entertainment industries have 
been particularly hard hit by measures 
designed to limit the spread of COVID-19 
and are still struggling. But businesses 
in other sectors are now in a position to 
start planning their recoveries. 

Kshitij Kumar, CDO at fashion retailer 
Farfetch, explains: “Companies who 
may not have made the data and digital 
transformation (unlike Farfetch) will now 
need to quickly become data-savvy and 
implement the processes, tools and 
‘ways of working’ changes that go with 
becoming a cloud-first data company.”

“We used to plan 
quarterly. Then, 
when COVID-19 hit, 
that went to daily 
planning”
Wendy Gilbert,  
Director, Global Data and BI Products, 
Expedia Group
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Data Leaders are Having to do More with Less
Given the huge disruption the COVID-19 pandemic has caused, 
it should be no surprise that data and analytics budgets are 
feeling the squeeze.

While 21% of our European survey respondents expect their 
departments’ budgets to increase in the near future, most 
are finding that they now must do more with less. In fact, 41% 
expect their budgets to decrease in the months ahead, with 
10% anticipating a decrease of at least 21%.

“COVID-19 has made you further focus on systems you’re 
supporting that you shouldn’t really be,” Gilbert says. “For 
example, we have some legacy systems that, when it comes 
to cutting costs, you can’t cut them because they’re still 
supporting necessary work.”

“I’m also seeing users asking for data that they’ve never 
asked for before,” she adds. “The data we need to look at 
is very different than the data we needed to look at before 
COVID-19.”

Even among the 38% of respondents who expect their 
budgets to remain stable, there is a clear need to revisit 
existing strategies to ensure they are still aligned with wider 
business objectives. Faced with rising demand for their 
services and declining budgets, 44% of our survey respondents 
are searching for opportunities to generate rapid cost savings. 

“Team consolidation across data science, reporting and 
engineering to deliver process efficiencies at a lower cost has 
already taken place,” reports Tom Clements, Head of Data 
Science at holiday company Leisure Pass Group. “We are still 
yet to fully understand how our roadmap of projects will change 
moving forward. There are too many unknowns to deal with.”

“Our strategy already had some simplification built in, but now 
it’s a much bigger focus,” Gilbert concludes. “How do we get 
down to where we get one single version of the truth as much 
as possible, so we don’t have to maintain multiple systems?”

Integrating legacy systems with new technologies has always 
been a challenge for data and analytics executives, especially 
at large enterprises. Old technology drives costs up and slows 
the pace of innovation.

With COVID-19 putting data and analytics spend in the 
spotlight, we should see organisations taking strides towards 
modernisation and simplifying their data and analytics 
architectures over the next 12 months. 

“We are still yet to fully 
understand how our roadmap 
of projects will change 
moving forward. There are 
too many unknowns to  
deal with”
Tom Clements,  
Head of Data Science, Leisure Pass Group
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Data is Playing a Key Role as 
European Business Adapt  
to COVID-19
Demand for data-driven technologies and services is soaring in the wake 
of the global pandemic

Are you or your colleagues more interested in any of the following products, services, platforms or tools as 
a result of COVID-19?

Cloud Services 
Digital Transformation

Data Governance or Master Data Management 
Data Mining or Data Discovery 

Data Vizualisation 
Predictive Analytics 

Automated Reporting or Forecasting Analytics Tools 
Business Intelligence Tools 

Cyber Security or Data Protection
Data Quality Tools 

Speech or Text Analytics 
 

How has the COVID-19 pandemic  
impacted your organisation so far?

Major disruption Major decrease in demand

37% 9%

9%

22%

27%

33%

Minor disruption Minor decrease in demand

28%

Business as usual No change

13%

Minor boost to business

Source: Corinium Intelligence, 2020

Minor increase in demand

14%

Major boost to business Major increase in demand

8%

How has the COVID-19 pandemic affected demand 
for data and analytics within your organisation?

What is your team doing to help your business steer through this period of global upheaval and uncertainty? 

Providing company 
leadership with analytics 
and reports 59%

Identifying trusted data or 
information sources 44%

Accelerating digitization  
projects 56%

Identifying new options to generate 
rapid cost savings 44% 

Creating a hub for COVID-19  
reporting and analytics 34%

Helping to communicate COVID-19’s 
impact to the wider business 48% 

Creating a COVID-19 data and analytics 
helpdesk 9% 

33% 
29% 

26% 
26% 

25% 

24% 

25% 

19% 
19% 
19% 

24% 
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BI, Cloud and Digital 
Transformation Projects 
Enjoy a COVID-19 Boost
Business leaders are prioritising BI and fast-tracking digital transformation and 
cloud migration projects following a surge in demand for data and analytics

We’ve done things in three 
months that would usually take 

us three years,” has been a common 
refrain at Corinium events since the start 
of the COVID-19 pandemic.

When we surveyed 80 European data 
and analytics leaders ahead of our Data 
and Analytics Live EU virtual conference 
about the impact of COVID-19, 60% 
said it has led to increased demand for 
their services, with 33% describing that 
increase as ‘major’.

Conversely, just 18% of respondents 
reported a drop in demand for data and 
analytics. This suggests that data and 
analytics is playing a key role in most 
European businesses as the global 
shutdown continues to disrupt their offline 
and in-person processes.

“There are no doubts that COVID-19 
has imposed unprecedented challenges 
and had a detrimental impact on the 
world, people and economies,” says 
Wendy Gilbert, Director, Global Data and 
BI Products at Expedia Group. “But it has 
also provided us with an opportunity to 
rethink our strategies from the ground 
up during this time. At Expedia Partner 

Solutions, we are working hard to 
support our travel partners in their path to 
recovery by sharing resources, insights 
and data analytics to empower them to 
capture the demand as it resurges.”

She continues: “What I’ve noticed since 
COVID-19 hit is a bigger focus on standard 
BI reporting, such as, ‘I need to know 
what’s happening. I need to know where 
it’s happening’.”

Throughout Europe, demand for data 
and analytics is surging. Even among data 
and analytics leaders who aren’t seeing 
increased demand for their services, 
the present business environment is 
providing opportunities to pause and re-
prioritise key projects.

Frank Dalhuisen, Head of Analytics at 
marketing agency Maxlead, explains: “The 
slight decrease in operational demand 
means we can spend some time and 
energy working on innovations that we 
think provide great value in the long run.”

In fact, 33% of our survey respondents 
say their colleagues are more interested 
in investing in cloud services now than 
they were before the pandemic. What’s 

more, 29% say the same about investing 
in digital transformation technologies. 

Farfetch CDO Kshitij Kumar explains: 
“We have continued to double down  
on our multi-cloud data strategy,  
staying flexible and using innovative  
data techniques to maximise benefits  
for our customers, boutiques and  
brand partners.”

“I think that what you’re also seeing is a 
rethinking of how you move to the cloud,” 
Gilbert notes. “The cloud is not cheaper if 
you don’t have good policies in place to 
manage your retention and consider what 
data you’re putting up there.”

“We are very 
confident that data 
and analytics will 
be highlighted more 
in the near future”
Felix Kraemer
Director of Business Analysis, Hotels.com

“

https://data-analytics-live-eu.coriniumintelligence.com/
https://data-analytics-live-eu.coriniumintelligence.com/
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How Europe’s Data Leaders 
are Responding to COVID-19
As enterprises adapt to a world of 
home-based working and socially 
distant customer interactions, digital 
transformation projects are being viewed 
with an increased sense of urgency. 

While 59% of our European survey 
respondents say they’re providing 
company executives with analytics and 
reports to steer their organisations 
through the pandemic uncertainty, 
56% say they’re also accelerating key 
digitization projects.

Data and analytics leaders across the 
continent are increasingly prioritising 
projects that support remote working, 
data democratisation, personalisation and 
better customer experiences.

“We are planning to increase our efforts 
in focusing more on our existing data and 
getting more insights about our loyalty 
members,” says Felix Kraemer, Director of 
Business Analysis at Hotels.com. 

“Due to the fact that this comes from a 
CEO perspective, we are very confident 
that data and analytics will be highlighted 
more in the near future.”

At the same time, 48% of European 
data and analytics leaders are helping 
to communicate COVID-19’s impact to 
the wider business. Meanwhile, 44% are 
helping to identify trusted information 
sources, 44% are identifying new 
opportunities to generate rapid cost 
savings and 34% have created hubs for 
COVID-19 reporting and analytics.

“We at Farfetch believe in continuously 
assessing our strategic priorities,” says 
Kumar. “We had created a strategic 
roadmap to enable self-service analytics 
with an anywhere, anytime deployment 
model and have been executing on it.”

Of course, today’s business 
environment is highly volatile. To 
succeed, data and analytics leaders 
must be agile and prepared to change 
course quickly in response to new 
developments.

“Across the company (and this is true 
for the non-data areas as well) there’s a 
focus on top priorities and simplification 
and what really matters,” says Gilbert. “It’s 
much more about finding the two or three 
things that we’re going to focus on and 
doing that together.”

“The main step is to be adaptable to a 
highly uncertain environment and tailor 
solutions accordingly, as well as not be 
‘wedded’ to projects we might have put 
a lot of time and effort into and presently 
have to shelve,” advises Arunabh Singh, 
Lead Data Scientist at tech company HiQ.

With COVID-19 causing pain and 
suffering and disrupting traditional 
business models across the globe, the 
need for data and analytics innovation 
has never been clearer.

Faced with this unprecedented ‘black 
swan’ event, Europe’s data and analytics 
leaders are stepping up to the plate 
to deliver crucial insights, drive cost 
savings and deliver digital transformation 
projects that facilitate deeper customer 
relationships. 

“The main step is 
to be adaptable to 
a highly uncertain 
environment and 
tailor solutions 
accordingly”
Arunabh Singh
Lead Data Scientist, HiQ 
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Data and Analytics Budgets 
Feeling the COVID-19 Squeeze
Executives are feeling the pressure to ‘do more with less’ as their organisations 
start their recoveries from the initial wave of COVID-19 disruption

Please share your view on the outlook for your industry for the rest of 2020 

After June 1st

Before May 31st

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

How do you expect your department’s budget to change until end of 2020?

50% +
increase

0-20%
increase

0-20%
decrease 

50% +
decrease

21-50%
increase

It will stay  
the same

50%
decrease 

Source: Corinium Intelligence, 2020

y Very Optimistic     y Quite Optimistic     y Ambivalent    y Quite Pessimistic     y Very Pessimistic

What will be the main challenges for your organization until end of 2020?

5

4

3

2

1

0

Cashflow/
Income

Management

Adapting 
to Remote 
Working

Staff health  
and  

Wellbeing

Securing  
New

 Business

Delivering 
Orders or 
Projects

Retaining 
Current 

Business

Avoiding 
Lay-offs or

Redundancies

Avoiding 
Insolvency

Least 
Challenging

Most 
Challenging

y  Weighted Average

2.5% 6.25% 6.25%3.75%12.5% 37.5% 30.75%
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How COVID-19 is Redefining 
Data and Analytics Leadership

The impact remote 
working has had on data 
and analytics leadership 
may well outlast the 
pandemic itself

It’s been a year of tough decisions, 
strategic realignment and real 

transformation for Europe’s data and 
analytics teams.

Our COVID-19 survey of 80 European 
data and analytics leaders shows that 60% 
of teams have avoided furloughing staff or 
making redundancies. But others have not 
been so lucky. Sadly, 24% of respondents 
say they have either furloughed staff or 
are planning to do so. Meanwhile, 30% 
have been forced to consider lay-offs or 
redundancies.

At the same time, social distancing and 
travel bans have forced many team leaders 
to revaluate business processes that have 
long been taken for granted. In many cases, 
this has proven to be a good thing.

“Now that we’re rethinking what exactly is 
important, the assumptions of the past are 
gone, to some extent,” says Wendy Gilbert, 
Director, Global Data and BI Products at 
Expedia. “That’s true across all of our data 
teams. It’s given us the freedom to rethink.”

Faced with tightening budgets and 
shrinking teams, data and analytics leaders 
are looking again at what ‘leadership’ 
means in today’s business climate. Even 
as firms begin to hire data scientists and 
analysts again, many of the changes to the 
way teams operate that the pandemic has 
catalysed may be here to stay. 

“Now that we’re 
rethinking 
what exactly is 
important, the 
assumptions of the 
past are gone, to 
some extent”
Wendy Gilbert, 
Director, Global Data and BI Products, 
Expedia
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Data and Analytics Teams are Set to Grow in the Coming Months

76-100%
increase

51-75%
increase

26-50%
increase

1-25%
increase

No change 1-25%
decrease 

26-50%
decrease 

51-75%
decrease 

76-100%
decrease

Source: Corinium Intelligence, 2020

2.53% 1.27%

12.66%

20.25%

40.51%

16.46%

5.06%

0%
1.27%

Remote Working will be Part 
of the ‘New Normal’ 
Data and analytics teams across Europe 
took the transition needed to slow the 
spread of COVID-19 in their strides. 

Just 23% of the data and analytics 
leaders we’ve surveyed since the 
pandemic began say making this transition 
is one of the most pressing challenges 
they’re currently facing. Meanwhile, 
55% say its among their least pressing 
challenges.

“We had already put significant effort 
into enabling remote working as a result 
of our business spreading across three 
countries,” says David Crompton, Head of 
Data at Bede Gaming. “I expect working 
from home to remain a popular choice 
after social distancing restrictions  
are lifted.”

Of course, many companies could save 
a great deal on overheads by transitioning 
certain roles or functions to remote ones 
permanently. But our research suggests 
that remote working can have a range of 
other benefits for data and analytics teams. 

Many of the executives in our network 
are finding they must prepare better for 
meetings when managing teams remotely. 
They are developing better meeting 
agendas and cutting out unnecessary 
meetings altogether.

“In some ways, it levels the playing 
field,” adds Gilbert. “We’re such a global 
company, we’d have meetings where 
people are spread all over the globe 
and whoever happens to be in the room 
together tended to drive the meeting.”

“COVID-19 has changed that,” she 
continues. “We’re all on video. We’re all 
working from home. We all have an equal 
airtime in the meetings.”

Staff Wellbeing is a New 
Focus for Data Leaders
While some workers relish the sense of 
autonomy and trust that comes with being 
allowed to work remotely, others miss the 
structure and social opportunities that 
comes with being in an office environment.

At the same time, the pandemic is putting 
staff under unprecedented levels of stress.  
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Many are worried about the future of their 
organisations, are finding they must take 
on extra work or even have sick friends of 
loved ones.

As a result, safeguarding staff health and 
wellbeing has become a top priority for data 
and analytics leaders. In fact, 45% of our 
European survey respondents say this is one 
of the top challenges they’re facing today.

“The changing and uncertain 
circumstances, coupled with domestic and 
family pressures, is going to need us to 
provide lots of extra support,” notes Andy 
Gregory, Deputy Director, Data Services 
and Analytics at the UK Home Office.

This extra support can come in many 
forms, from checking in with colleagues 
more frequently to organising mindfulness 
sessions, providing mentorship schemes 
or even reminding staff to take regular 
mental health breaks.

“The changing and uncertain 
circumstances, coupled with domestic 
and family pressures, is going to need us 
to provide lots of extra support” 
Andy Gregory 
Deputy Director, Data Services and Analytics, UK Home Office
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Communication and 
Adaptability is Key
As data and analytics leaders continue 
to reshape how their teams work for the 
age of COVID-19, they must establish new 
processes that help them understand and 
meet the needs of their teams. 

But with the business requirements 
changing rapidly, they must also ensure 
their teams are setup to deliver projects 
quickly, efficiently and flexibly.

Agile working practices will play a key 
role here. Development teams must be 
lean and able to pivot their plans based on 
new business needs and insights, rather 
than being tied to plans that may easily 
become outdated in time.

“The industry has been moving towards 
an Agile methodology for years,” Gilbert 
says. “But COVID-19 has reinforced the 
need for this shift.”

Being vigilant against ‘AgileFall’ will be 
crucial, here. When Waterfall principles 
creep back into data and analytics teams’ 
Agile workflows, the efficiency gains that 
come with frequent delivery, incremental 
development and being outcome-focused 
can quickly be undone.

Communication has never been 
more important as a data and analytics 
leadership trait. Team leaders must 
maintain open lines of communication 
with their staff to maintain their health 
and wellbeing, and with key company 
stakeholders to stay abreast of changing 
needs and priorities.

It’s those who stay attuned to the needs 
of their organisations that will thrive in this 
challenging environment. ■

“I expect working 
from home to 
remain a popular 
choice after 
social distancing 
restrictions 
are lifted”
David Crompton 
Head of Data, Bede Gaming

https://hbr.org/2019/09/when-waterfall-principles-sneak-back-into-agile-workflows
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Corinium 2020 European 
Events Calendar

Data & Analytics Live EU 
(Virtual Summit)
July 21-23

Set against a backdrop of cutting-edge content you won’t find 
anywhere else, this virtual conference will connect Europe’s 
most progressive data analytics leaders with the world’s most 
forward-thinking solution providers. 

With an agenda that spans updating data and analytics 
strategies to meet the challenges of COVID-19, enabling your 
organisation’s digital transformation, building data cultures and 
more, the insights at this event are not to be missed.

Tune in live at home, in the office or on the road, using your 
mobile, desktop or tablet.

 

Find Out More <

Data Champions Online DACH 
(Digital Event)
September 1-3

This is one of the best ways to stay abreast of the latest data and 
analytics innovations from Germany, Austria and Switzerland. 

Taking place for just 1.5 hours per day over two days, DCO 
DACH brings unique content from the region’s leading data 
analytics executives direct to your home, commute or office, on 
desktop, mobile or tablet.

This is your chance to get up-to-speed with the latest and 
greatest data and analytics innovations and hear about the 
latest successes, failures and ‘lessons learned’ in a bitesize and 
interactive format.

Find Out More <

Chief Data and Analytics Officers, Europe  
(Virtual Summit)
November 10-12

This must-attend virtual summit has been exclusively designed 
for the cutting-edge data and analytics leader. 

This year’s agenda is focused on aligning data strategy with 
digital transformation, leveraging analytics to increase business 
value and spearheading data-driven cultures that use data as 
an engine for growth.

It’s a unique opportunity to learn from and network with 
forward-thinking leaders from some of the world’s most 
recognisable brands.

Find Out More <

Financial Data Management  
Champions Europe
September 8-11

Taking place for just 1.5 hours per day over three days, FDM 
Champions Europe brings content you cannot find anywhere 
else, directly to your home, commute or office. Stream sessions 
from the regions top data management executives, right to 
your desktop, mobile or tablet.

This is your chance to get up-to-speed with the latest and 
greatest financial data innovations and discover their latest 
successes, failures and lessons learned in a bitesize and 
interactive format.

Find Out More <

https://data-analytics-live-eu.coriniumintelligence.com
https://dco-eu.coriniumintelligence.com
https://cdao-eu.coriniumintelligence.com/
https://fdm-eu.coriniumintelligence.com
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About the Editor

About Business of Data

Solomon Radley is an experienced editor and reporter with a 
deep understanding of the data, analytics and CX space and 
close relationships with many of the sectors’ most prominent 
C-Level executives. 

He works with data and analytics, learning and development 
and customer experience leaders to champion new innovations 
and highlight how the world’s most forward-thinking brands are 
using data to fuel their digital transformations. 

To share your data story or enquire about appearing in a 
Corinium report, blog post or digital event, contact him directly 
at  solomon.radley@coriniumgroup.com.

Driven by Corinium’s global, connected network of executives, 
Business of Data inspires senior data and analytics leaders 
to make quicker, more informed decisions and follow proven 
paths to success.

Through insights, practical tools, expert guidance and industry 
connections, we help executives harness data as an asset to 
drive efficiency and innovation.

Subscribe to Business of Data today to discover a wealth of 
thought-leading insights via video podcasts, in-depth articles, 
infographics, reports and interviews.

Solomon Radley 
Global Content Strategist,  
Corinium Intelligence

Partner with Corinium Digital
We’ll develop in-depth benchmarking research, special reports 
and editorial content to establish your brand as an industry 
thought leader.

https://www.corinium-digital.com
http://www.business-of-data.com/
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Connect with Corinium

Join us at our events 

Visit our blog 

Read our white papers 

Follow us on LinkedIn 

Follow us on Twitter 

Like us on Facebook

Discover Corinium Intelligence
Corinium is the world’s largest business community of  
more than 700,000 data, analytics, customer experience  
and digital transformation leaders.

We’re excited by the incredible pace of innovation and 
disruption in today’s digital landscape. That’s why we  
produce quality content, webinars and events to connect 
our audience with what’s next and help them lead their 
organisations into this new paradigm. 

Find out more: www.coriniumintelligence.com

https://www.coriniumintelligence.com/
http://www.coriniumintelligence.com
https://www.coriniumintelligence.com/insights
https://www.coriniumintelligence.com/resources#
https://www.linkedin.com/company/corinium-global-intelligence/
https://twitter.com/coriniumglobal
https://www.facebook.com/coriniumglobal/
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